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The future 1s already here —
1t’s just not very evenly distributed

William Gibson
Science Fiction Author
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. How can we have
- HUMANIZED GROWTH |
in a tech-driven world?




Personalization and
precision, enabled by
technology and analytics
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New Insights Into
Digital Ad Effectiveness

Professor Andrew Stephen g

Associate Dean of Research & L'Oréal Professor of Marketing
Said Business School, University of Oxford
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But there’s a
ap for many
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Data under-
utilization

Reactive, not
proactive

Poor data integration
and data still in silos

Asking the wrong
questions

Need to update
skills

Lacking brave
leadership
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What should we do to
close the gap?
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Humans first

Invest in people who People need skills, Let technology
can ask the right capabilities, tools, enable growth by
questions to get to and safety nets helping to unlock

the best answers human creativity



Disrupt...
Or be disrupted!

For more information visit www.sbs.ox.ac.uk/DDG



