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VARFOR STARTAR DET OFTA HAR DA?
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LETS BE FRANK. OUR INDUSTRY IS FULL OF BULLSH™T

. , : . Why McDonald’s UK is using viral videos and vloggers
Millennial dads are confident and willing to spend for its ‘biggest ever’ Christmas campaign

Spread the word - viral is catching on Pokémon Go is ‘not just a fad’, data shows How viral video could do more than a TV ad

Self-made social influencers are a big hit with hard-to-
reach men online

Snapchat stars’ top tips on perfecting brand
partnerships

Creative content will fuel Coca Cola’s growth Marketers should embrace user-generated content

.

Heineken's Desperados follows Cubanisto down the

14m UK users q’ party path to reach millennials

Brand influencers snatch marketing power from early it

Instagram to offer ‘more targeted advertising’ as it hits Nl
o

Adidas on redefining influencer marketing through dark

influencers
social

Smirnoff looks for relevance among millennials with

Electric’ liqueur launch Why Pokémon Go is a game changer for augmented

reality and marketers
How Fujitsu is using market research to drive B2B

content McDonald's on Pokémon Go: ‘We are enjoying what it
] , o , is doing for our business’
Renault follows Clio Va Va Voom viral with interactive Meet the content disruptors
activity
Wimbledon ¢ tina “Infl 't — Brands are failing to appeal to foodie millennials,
i i imbledon targeting ‘influencers’ to push stories :
© jerker.winther@akestamholst.se alobally eSS P according to new study
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Darfor ska du som foretag
samarbeta med influencers

Att anvinda Influencers i din
marknadsforing ar inte bara kostnadseffektivt utan ger
ocksa fantastiska resultat. Undersdkningar visar pa att en
rekommendation fran en influencer ger 5,2 ganger stérre

koplust an en bannerkampanj.
Anvander internet nagon gang och dagligen

hemma
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Diagram 1.5 Andel av befolkningen (12+ ar) som anvander internet dver huvud taget respektive som
dagligen anvander internet hemma.

Frukostseminarium:
Content marketing och
framtidens tv
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Dags for lite content All-in pa digitalt!
marketing! Allt pa rott!

MANGA AGERAR SOM ATT DE AR PA ETT CASION.
MEN UTAN RISK ATT FORLORA PENGAR




VIKTIGT ATT TANKA PA
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M“ﬂw! Life satisfaction

| > Time
-5 -2 ~] +1 +2 +J years
Weddir_\g

Vi ar sa besatta av “nasta grej” att vi tappar bort
vart kritiska tankande.

VISSA SAKER AR BARA NYA OCH KANNS DARFOR UPPHETSANDE

NETFLIX
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ALL ABOARD
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PRODUCT

DEVELOPMENT

GAMIFICATION Localisering
Targeting

DATADRIVET
Segmentering NATIVE Content ~ 2 OWTH HACKING
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FOR ATT SALJA
MER!
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KEDJAN AR UPPENBAR

Mal: Fortsatt oka tillvaxt genom penetration.
Problem: Kategorin ar for liten.
Affarsinsikt: Byt kategori, bananen blir source of business.

Paverkan: Jamfor var produkt med bananen och ge banan-
atarna daligt samvete.
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KEDJAN AR UPPENBAR

Mal: Skapa tillvaxt genom att attrahera en yngre malgrupp.

Problem: Kategorins drivkrafter ar upptagna av
marknadsledarna, och vi ar farfars rakvatten.

Konsumentinsikt: Det ar kvinnor som star for majoriteten
av kopen av dessa produkter till mannen.

Paverkan: Vand oss till kvinnor och paminn dem om vad
som hander nar mannens duschtval ar slut.
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THE PLANNING CYCLE

Where Why are
are we? we there?
Where could
we be’

How could we
get there/?
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